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JOB TITLE:				Digital Marketing and Communications Lead

REPORTS TO:			Chief Executive Officer

GRADE:				Band 10 


JOB PURPOSE

To lead and manage marketing and communications for the Trust, enhancing its profile, professionalism, reputation, and public awareness. The postholder will oversee the design, development, and continuous improvement of the Trust and academies’ websites and social media platforms, and will lead the development and delivery of the Trust Communications Plan

The role ensures that all communications are clear, compassionate, inclusive, and accessible, strengthening relationships with families, staff, trustees, and the wider community, while upholding the highest standards of safeguarding, confidentiality, and charitable governance.

KEY ACCOUNTABILITIES

[bookmark: _Hlk218687151]Championing the Relational Culture Charter by actively embedding:
· Value Difference
· Effective Communication
· High Challenge & High Support
· Respect for All
· Solution Focused
Maintain awareness of, and commitment to, the Trust’s Equality and Diversity policies and practices.

Adhere to the Trust’s Safeguarding and Child Protection policies, ensuring any safeguarding concerns are reported promptly and appropriately in line with Trust procedures.

To maintain awareness of and commitment to the Trust’s Equal Opportunity Policies in relation to both employment and service delivery.

To fully comply with the Health and Safety at Work Act 1974 etc. the academy’s Health and Safety Policy and support the accurate maintenance of statutory Health & Safety documentation.

To work with colleagues to achieve Trust objectives and targets.

To participate in Employee Development schemes and Performance Management and contribute to the identification of your own development needs.

Working in full collaboration with other academies in the Trust sharing good practice and resources as the need arises.

PRINCIPAL RESPONSIBILITIES/DUTIES

Co-ordinate and manage the Trust’s annual communication schedule including news, events and key campaigns.

To actively raise the profile of the Trust and academies through high quality marketing of internal and external celebration events and celebration of success.

Manage the creation of multi-media content including (but not limited to) audio, photography, animation, video, podcasts, and other interactive media, ensuring Trust websites are engaging and accessible.

Create and manage content for the Trust and its academies across social media platforms (including LinkedIn, Instagram, and Facebook), ensuring content consistently reflects the Trust’s values and promotes activities positively.

Create bespoke marketing content for individual academies and the Trust-wide initiatives, including specific projects or fundraising activities. 

Manage the marketing of events under the direction of the Chief Executive Officer including the production of press releases and engagement with national and local media (TV, radio, and online).

Produce regular short- and long-term blog posts that reinforces employer branding, brand voice, and tone under the direction of the Chief Executive Officer.

Liaise with Academy Leaders to develop and maintain a comprehensive archive of events and securing articles and media for publication on the website and social media platforms.

Develop, implement, and regularly review the Trust Communication Plan in collaboration with stakeholders and under the direction of the Chief Executive Officer.

Support the delivery of marketing activities and events throughout the school year, ensuring the timely production of high-quality marketing materials.

Liaise with Academy Admin Lead’s to ensure permissions are obtained from parent/carers for use of pupil images and content in promotional materials.

To work alongside the Chief Executive Officer and Academy Leaders to agree and produce Trust and academy prospectuses.

Ensure brand consistency in all marketing and communication materials

Build strong and trusted relationships with leadership teams across the Trust and academies to support effective marketing within local communities and networks.

Develop persuasive, evidence-based proposals for marketing activity across new and existing channels.

Update and maintain the Trust intranet as required

Deliver talks, workshops, training and presentations to support staff understanding and effective use of communications practices across the Trust.


ADDITIONAL RESPONSIBILITIES & REQUIREMENTS

[bookmark: _Hlk99110204][bookmark: _Hlk67399877]Support the aims, values, vision, mission, and ethos of the academy/trust and participate in a team approach to all aspects of academy life.  Attend meetings and training sessions as required.  Be involved in extra-curricular activities, e.g., open days, academy events.

Solent Academies Trust is committed to safeguarding and promoting the welfare of children and young people and expects all staff and volunteers to share this commitment.  Any successful applicant will be required to undertake an Enhanced Disclosure check by the Disclosure and Barring Service (DBS). 

[bookmark: _Hlk170457326]Solent Academies Trust is committed to setting appropriate guidelines to our pupils. All staff should wear smart professional clothing, have a professional demeanour, be respectful and resilient, demonstrate emotional intelligence and have a good sense of humour.

Solent Academies Trust is committed to the safety and well-being of all staff and pupils and as such the post holder will need to be aware of health and safety issues and act in accordance with Health and Safety policies.

Solent Academies Trust is committed to the implementation and promotion in employment and service delivery of equal opportunities policies and statutory responsibilities. 

This list is not exhaustive, and other duties may be required as part of the role, at the discretion of the PA to the Chief Executive Officer and commensurate with the grade and level of responsibility.































Person Specification for Digital Marketing and Communications Lead

	
	Essential
	Desirable 
	Evidence From

	Knowledge, skills and Experience


	Higher education or equivalent qualification in marketing, communications or PR

	
	X
	Application and CPD record

	Significant experience of managing marketing and communications activity
	X
	
	Application and CPD record

	Experience of designing and creating content as well as developing integrated multi-channel communications campaigns
	X
	
	Application
/Interview

	Graphic design skills, with experience in the use of Photoshop or Canva
	X
	
	

	Experience of working in a school environment
	
	X
	

	Good knowledge of the principles of Marketing
	X
	
	

	Strong understanding of marketing and office-based ICT applications
	X
	
	

	Ability to plan marketing activity on the basis of sound research, analysis and judgment
	X
	
	

	Interpersonal and Communication Skills


	Effective communication and presentation skills – both oral and written, plus high-level influencing skills
	X
	
	Application /Interview

	Able to deliver excellent customer service, both externally and internally 
	X
	
	Application /Interview

	Exceptional interpersonal/ communication skills – including internal and external contacts
	X
	
	Application /Interview

	Be able to work effectively as part of a team
	X
	
	Application /Interview

	Initiative and Independence


	An ability to plan own workload on the basis of sound research, analysis and judgement and manage deadlines.

	X
	
	Application /Interview

	Exceptional attention to detail
	X
	
	Application

	Present a smart and professional appearance appropriate to your role
	X
	
	Interview

	Ability to meet deadlines and work well under pressure without compromising accuracy

	X
	
	Application /Interview

	Ability to work effectively in a confidential environment and maintain confidentiality in all circumstances
	X
	
	Application /Interview

	Ability to demonstrate independent working
	X
	
	Application /Interview

	Ability to work under pressure and adapt to the changing needs of the environment.
	X
	
	Application /Interview

	Ability to work effectively in a safeguarding environment
	X
	
	Application /Interview

	Ability to identify own training needs and how these may be met as part of a process of continuing learning and development
	

	X
	Application /Interview

	Ability to drive, car owner and work across all academy sites
	X
	
	Application /Interview




[bookmark: _Hlk218688770]Signed Employee………………………………………………………. Date …………………….


Signed Manager…………………………………………………………Date………………………
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